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  Observation Sheet 
 
Instructor: 
 Name:  
Class:  
Period:  
Date:  
Comment on the following highlighted aspect of the role-play which 
you observed. Please support your comments and write in complete 
sentences.  

• The realism of the role playing 
• The effectiveness and sequence of the role-players’ behavior 
• Define the feelings and ways of thinking of the role-players 
• What are the role players trying to accomplish? 
• What actions were taken that were helpful? 
• What alternative experiences might have been enacted? 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



The Cost of Art               ©2001-2003www.beaconlearningcenter.com           Rev.7.29.03 

 
Role Player Descriptions 

 
Role Players: 
 
Band Member 1 
You have been with the band since it started. You’ve seen many 
works sell and think the company should release simply on the 
band’s name and reputation. 
 
Band Member 2 
You have been with the band since inception. The band has worked 
hard on this work to get back to it’s original sounds before it was 
commericalized. You think that’s what the 
fans want. 
 
Band Member 3 
You’re a relatively new member of the band who is established with 
the fans. You recognize the band appeals to fans of all listening 
styles and think this music would appeal 
to a broad audience. 
 
Band Member 4 
You think the album should be released because it is not main 
stream. The band may cross into new markets, which was its initial 
claim to fame. 
 
Critic 1 
This music is the best the band has done in a long time. It’s very 
creative and will appeal to more than the average listener. 
 
Critic 2 
The music is quite innovative. While it may not get a lot of pop 
airplay, the uniqueness of the music is a selling feature. 
 
Producer  1 
The music is not like the band’s past works. The public will not accept 
it. Sales will be poor. 
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Producer 2 
The band is old and needs to accept the image the public has of their 
music.  
 
Producer 3 
The public will not buy the music. It’s not what the market wants now. 
 
Producer 4 
The band needs to let the company decide the music they will 
produce. They know what sells. 
 


